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Ways of Communicating

• Focused/direct communication

– Alliances & partnerships

– Technical assistance

• Mass communication



What Do YOU Want to Share?

• What kinds of data do you want to share?

• With whom?

• Why? 

• And….

• What kind of support do you need to do this?



Dissemination
• Disseminating the results of REL and non-REL  

research

• Communicating objective, high-quality research 
that is…
– Timely

– Understandable

– Easily accessible

– Usable, or adaptable for use in the improvement of 
educational practice

• Following up, as appropriate, with more intensive 
engagement and support, such as training, 
coaching and technical support.



Writing Tips

• Start with your major point(s)

• Strong topic sentences

• Short paragraphs

• Spend your space on what matters

• Use active voice if possible

• Short sentences (look out for commas)

• Create a style

• Find an English or journalism major



Examples

• All REL reports start with “What this Study 
Found”

• REL reports are limited to 20 pages and 
usually much shorter

• Compare:

– “The pass rate for eighth grade students was 80%”

– “Eighth grade students had an 80% pass rate”



Examples

• Compare (count the words)

– “The pass rate for eighth grade students was 80%, 
which was 5% higher than the prior year and was 
the third consecutive year of improved scores.”

– “Eighth grade students had an 80% pass rate. This 
marked a 5% increase and the third consecutive 
year of increases.”



Tips for Tables and Graphics
• Keep in mind your message – avoid 

unnecessary information

– Have a planning session

– Sketch things out

• Use message oriented titles

• Try to make everything self-contained

• Use graphics, if they make sense

• Try to find a graphic artist. Seriously. 



Figure 1. Students who took online courses were demographically different from those who did not, 

2010/11 

 

Note: The bars reflect the percent of students in each category—those who took one or more online courses and those who took only face-

to-face courses. The taller bar for online students for whites indicates that a higher percent of white students took online courses compared 

to face-to-face while the reverse was true for the other subgroups. All differences are statistically significant. 

Source: Authors’ analysis of transcript data provided by the Florida Department of Education’s Education Data Warehouse. 





Bridge Events

• Bridges research to practice.

• Addresses a high-leverage education problem.

• Offers ways to use knowledge or skills gained at the event.

Some examples from REL Northeast & Islands

Analyzing Student-Level Disciplinary Data
Including Ever-EL Students in Accountability & Continuous Improvement



Other Dissemination Tools

• REL website

• Social media efforts

– Twitter

– IES YouTube Channel (REL program 
playlist)

• E-newsletters

• Blog posts

• Infographics
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Stakeholder Outreach

• REL Governing Board
• Advisory Committees
• Professional organizations

– CCSSO
– Superintendents and principals associations
– Statewide schoolboard associations 

• Professional conferences 
– AERA, SREE, AEFP, ASCD

• Media outlets
– Education Week, Politico, Education Next



What are WE 
missing?


